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 Current as of 6/25/2024

 Much of the information on the following slides is based on information 
found in documentation, and from conversations with USPS officials 
about intent of the changes. 

 They may not reflect the final state of the requirements as they have not 
all been published at the time of the presentation. 

 BCC Software will accommodate changes to the requirements as they are 
made available.

DISCLAIMER



1. Rate Changes, Mail.dat and Mail.XML new versions and erratas

2. Structural Changes
− Election Mail Ballot/Non-Ballot Separation
− Pricing structure changes for Marketing Mail flats/heavy letters

3. Mailing Promotions and Incentive Changes
− Marketing Mail and BPM Catalog Incentive

4. Additional Regulatory 
− Zone 10 no longer included
− Elimination of Simple Samples
− Ground Advantage Retail Oversized and Dimensional
− Nomenclature updates for the Network Redesign

TOP THINGS YOU NEED TO KNOW ABOUT THIS RATE CASE



 PostalOne! releases 
changes to support the 
January Rate Case on 
Sunday, June 30th.

 The implementation date 
is Sunday, July 14th.

 Versions of Mail.dat and 
 Mail.XML to be updated 
with June 30th release of 
PostalOne!

POSTALONE! RELEASE AND IMPLEMENTATION DATES

Mail.dat

Mail.XML



ELECTION MAIL BALLOT/NON-BALLOT SEPARATION

 Election Mail split 
− Election Mail: Ballots
− Election Mail: Non-Ballots

 Political Mail is unchanged

 New Postage Statement 
checkboxes

 New values for Mail.dat and 
Mail.XML



PRICING STRUCTURE CHANGES FOR MARKETING MAIL FLATS/HEAVY 

LETTERS AND FCM FLATS

Slide credit: https://postalpro.usps.com/node/13088

https://postalpro.usps.com/node/13088


New Definition:

“A catalog is a bound (stapled, stitched, glued or fastened 

together along one edge) mailpiece with at least 12 pages, 
providing an organized listing of products or services offered 
for sale. A catalog mailpiece may be letter-shaped, flat-

shaped or parcel-shaped, and is mailed at USPS Marketing 
Mail or Bound Printed Matter rates. 

The product listing must include images, photographs or 
illustrations of the products or services, descriptive details, 
fulfillment information and prices or contain an alternate 
method for the reader to determine prices. Catalogs must 
contain enough information to allow an order to be placed, e.g., 
an order form, a phone number, a web address, or the means 
to access a web address. Catalogs will also enable fulfillment 
options for the products or services offered for sale.”

Previous Definition:

“A catalog is a bound flat-sized mailpiece with at least 16 

pages, meeting the criteria in 4.0. 

Catalogs provide a listing of products offered for sale 
arranged systematically and includes images, 
photographs or illustrations of the products, descriptive 
details, and prices. Catalogs must contain an order form, 
a phone number, or a web address to place orders and 
provides shipping options for the products offered for 
sale.”

MARKETING MAIL AND BPM CATALOG INCENTIVE

 Catalogs provide a $0.001 
discount per piece ($1 per 1000 
pieces) in Marketing Mail and BPM



 Reminder: first credit payout coming in July!

 Starting in 2024, when you surpass your volume from the previous year, you can 
earn 30% credits that can be redeemed for mailings in the same class.
− Mail volume in 2023 must be greater than 1 million pieces within the class
− Credits to be assessed and distributed June, September, December/Early 2024

 Both First Class Mail and Marketing Mail
− FCM Eligible

▪ Flats, Letters, and Cards
− Mkt Eligible 

▪ Letters, including HD/Saturation
▪ Flats, including HD/Saturation
▪ Carrier Route products
▪ Parcels, including HD/Saturation

 BCC Software products will primarily support claiming these credits via the 
Mail.dat or Mail.XML values.

VOLUME GROWTH INCENTIVES



 Zone 10 removed from the July Rate Case
− Future date for implementation unknown

 Simple Samples removed from Marketing Mail
− USPS now suggests using Parcel Select or USPS Ground Advantage for mailing samples

 Oversized and Dimensional Pricing added to Ground Advantage

 Added language to the DMM for new facility
− RPDC, LPC, and S&DC added to existing Facilities

▪ NDC/RPDC
▪ ASF/NDC/RPDC
▪ ADC/RPDC
▪ SCF/RPDC
▪ SCF/LPC
▪ DDU/S&DC

ADDITIONAL REGULATORY



 Visit the BCC Software website: https://bccsoftware.com/ 

 Make the most of Mailing Promotions and Incentives
− See BCC’s USPS 2024 postal promotions resources at: https://bccsoftware.com/do-

something/usps-promotions/

 Keep up with the Network changes coming in the Delivering for America 
plan. See the BCC Software Webinar to get started:

− https://bccsoftware.com/event/navigating-the-new-network-from-software-to-delivery/ 

 If you have questions or want to explore other BCC Software solutions, 
 contact us!

− Support: (800) 624-5234 or support@bccsoftware.com
− Sales: (800) 337-0442 or sales@bccsoftware.com 

HOW CAN WE HELP?

https://bccsoftware.com/
https://bccsoftware.com/do-something/usps-promotions/
https://bccsoftware.com/do-something/usps-promotions/
https://bccsoftware.com/event/navigating-the-new-network-from-software-to-delivery/
mailto:support@bccsoftware.com
mailto:sales@bccsoftware.com


 USPS Overview document: https://postalpro.usps.com/july-2024-release-overview

 USPS Release notes for PostalOne!: https://postalpro.usps.com/july-2024-release-notes

 Rates and Postage Statements: https://pe.usps.com/PriceChange/Index 

 Mailing Volume Growth Incentive: https://postalpro.usps.com/growth-incentive-faqs 

FOR MORE INFORMATION

https://postalpro.usps.com/july-2024-release-overview
https://postalpro.usps.com/july-2024-release-notes
https://pe.usps.com/PriceChange/Index
https://postalpro.usps.com/growth-incentive-faqs
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