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Our Goal Today
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. M i n d Fi re Home Why MindFire? Solutions ~

MindFire, Inc.is
trusted by the best

We are thankful for our amazing partners

who use MindFire, Inc. to serve the biggest

names in the industry.

Summit Direct has grown 400% T oasiNe™
by partnering with MindFire.
Today, 80% of our business is
linked to a MindFire, Inc. solution
and | work with them daily to
ensure our projects are delivered
with excellence.

think
patented.

Mike Robinson ——
P

Resources ~

WEST POINT.

Arizona State
University

DELUXE

facebook (otmonfohmon

GW

UNIVERSITY
WAARIWOATas s

@ Firespring

And more...




e NG

P—

0 )
")’ (. \} L\.'-".; ’
)—Q“' —f("“

" \\

Lo Slar 7y "" "" % 2
: uﬂ‘-n,c‘ e .

@ r> ﬁ s : at

-.3 3 =
' P e ,' N : 0 - -| \’ [ A ...‘ :.. m’b
T T I an.t-*..\“"‘r"*‘ b = \m R
,-" ) % LN > ) \a\ o e \\'. w (( w*’.‘ _{ -‘- d ‘n“(\‘. ,.\ ',‘“ )

ru% .u.




It all started when ...



MySpace.com | Home Help | SignUp

Browse Search Invite Film Mail Blog Events Videos Music Classifieds
":_)ll " -
Tom is in your extended network
Male
30 years old
Santa Monica,
Sﬁklezoggigs Tom's Latest Blog Entry [Subscribe to this Blog]
MySpace Concert & Parties -Georgia, Orlando, Miami! (view more)
Last Login: In Stores Today - MySpace Records Vol. 1 ! (view more)
4/22/2006 .
View My: Pics | Videos MySpace Records - get more photos for your profile! (view more)
October 29th - MySpace 2-Year Anniversary Concert! (view more)
" Send Message 4 Forvard to Friend NIN, QOTSA, Acoustic and Punk Tours (!) (view more)
2B #ad to Friends (CF Add to Favorites S i Eaiien
i’ i Instant Message & Block User

Tom's Blurbs

& Add to Group ‘6 Rank User About me:

I'm here to help you with MySpace. Send me a message if you're confused by
anything. Before asking me a question, please check the FAQ to see if
MySpace URL: your question has already been answered.

http://www.myspace.com/tom

General Internet, Movies, Reading,
Dancing, Karaoke, Baseball,
Language, Culture, History of
Communism, Philosophy,

Singing/Writing Music, Running, . : : 5 : o
Finding New Food, Weight Note: If you try to view my friends list you won't see all 24,000,000 million

Lifting, Hiking, WWI Aviation people. This was boagging down the system, so we made it only show 40
g ; v people. So you wont be able to see the friends on my list.

I may have been on your friend list when you signed up. If you don't want me
to be, click "Edit Friends" and remove me!

Also, feel free to tell me what features you want to see on MySpace
and if I think it's cool, we'll do it!

If you want a tutorial on HTML/designing your page, check this out: Mack!!

Travel, Building alternate
communities

SGp A

AUGUST 12TH - 15TH

Who I'd like to meet:
I'd like to meet people who educate, inspire or entertain me... I have a few
close friends I've known all my life. I'd like to make more.

Music Bands: Beatles, Superdrag,
Jackson 5, Weezer, Sex Pistols,
The Carpenters, Vain,

Dadinhaad Taanana Fanrcluh




"How can we increase
response rates?”
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AlG, Lehman Shock Hlts World Markets

Focus Moves to Fate of Giant Insurer After U.S. Allows Investment Bank to Fail; Barclays in Talks to Buy Core Lehman Unit

The convelsions inthe US.
nancial system sent markets
Across 1he glode tumbling, as
two of Wall Street’s bigpest
(irms looked set to exit the scene
and inswrance t2an Amernican In-

By Ssusanne Crafg.
Nffrey McCrachon,
Jon Hilsearath ond

Drliomh Sobmon

termational Grosp [ac. turmed to
the Federad Reserve and the
state of New Yook for assistance,

The US stock mariet suf-
fered 12y worst dally pomt phange
since the first day of tradung after
the Sept. 11, 2001 terrorist at-
tacks. Fimancial markets wererat:
thed by the rushed sade Sunday of
Mernill Lyneh & Co. and the bank-

. For meuch of the day, the ma
or US market indexes were
down 2%, which, whale a pood-
sized decline, was smalder than
e=any had thouzht would be the
Case. Put inthe Nimal hour of trad-
=g, 3 wave of selling Mt driven
by concerns about the fate of
AIG. The Dow Jones Indastrial Ay
erage ended down S04.AS poists
on Monday, off 4.4, at s dady
ow of 109717.5), down I8N on the
year, Of the Dow indsstrials’ 20
components, all but one -~ Coca:
Cola Co~fell, lod by a2 GOBN
phunge in AlG.

in Europe, London’s FTSE :
100 index dropped 29% Several |

Asian markets, nclodng Japan
and China, were chosed Monday
due 10 holiday, By Teesday, Tor

0 shares were down 50N in ¢

nommd niandy

. AlG Faces

Cash Crisis
As Stock
Dives 61%

BY MATTMEW KARNITSCHNIG,
LiaM PreveN
AXD SEREXA NG

American internat lonal
Growup Inc, was faCinE 2 severe

Canh crunch Last might as nating
aeveried cul the firm s cvoddit rat.

ruptcy<court fling of Lebman  early trading. and long Nomg™s ¢ 13200
Brothers Moldings loc, which Mang Seng index wasdown iy,
scrambled Moaday to sell ity Monday's action was the lat-
most-prized besinesses defore et Aalloot in 2 wideniag finan: +
toomany cosployees and custom- ¢l orisis that began & year ago 4
ers walkout thedoor. (Floasesee  wath the fall of American hous: 1o
related article on Page C1) g prices aad is mow reordering |
Al day Monday, top Lebman the US, fmancial system, Stegs B
officials were boddied in Man-  sawveidod By the Federal Reserve
hattan at their Sevesth Avense 10 expund s emerpency lend:
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Bailout Plan Rejected, Markets Plunge,

Forcing New Scramble to Solve Crisis

By SArAM Lueck,

et Down 777.68 points The tale of the Dow's largest point loss on record
WASHINGTON ~The House 14208
08 Represatatives Gefoatad the — CRi ae00unces Central banks
s RRREY SN SESU U takeover of Wachovia anmounce steps t9 aid House members  Voting coses at 143 pum, Asian markats open
SPRSESEHGHS SESLIE Pocph <-4 defora tracding begins credit markets bag Lo vate with ‘nays’ in the lead sharply lower after

slunsing turs of events that sont "
the stock market iato 2 talspln 11000 !
and added 20 conoerns thas the '
US, fa0es 2 prodonped recession
o the lepisiation sa™t revived

The Dow Jomes Eadustrial Av-
erage sastained its bigpest point 10800
drop in history and Ms biggest
Closing deciine stace the day the
=arkets re-opeacd alter the
Sept. 11, 2000, terrorist attacks.
The Dow, which Rad opened 10600
sharply ower ca fears of more
posaible bask fallures, finished
the day dows 7%, with a 77768
pOlnt Srop Lo 03654 Lonses o
shares onthe broader Dow Jones 10800

Wilshire 5000 index amounted, ! ! Daw dropped to 103465 after '
o paper, 20 $1.2 tritlicar—eclips- : s 4
) pum, 35 traders sorted ot

R the size of the proposed ball-
out package. The Nasdag Stock last-minmte crush of seliing
' | . ! ' | L | ' | | | |

Mariet fintshed down 9.1%. 10200 !
The widely watched VIX in-
dex, a measure of market volatil- 10 a.m. 11am, Noon 1 p.m. 1:43 2p.m. 3 pm. 4 p.m.

xy often calied “the fear indevr ™
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P.O. Box 24696
Columbus, Ohio 43224

John Sample
123 Main Street
Costa Mesa, CA 92626-4719




John Sample, respond now
to claim your special offer:

CALL:

1-800-123-1234

VISIT:

JohnSample.myOffer.com
USE CODE:

473103350

\ /







We Discovered that Adding a
Personalized URL.:

» Was a deceptively simple strategy

« Made responding easier for the recipient

 Gave the printer visibility into what worked (+ proved their value)
» Provided the brand with real-time alerts & leads
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User reports indicate problems at Amazon Web
Services

Amazon Web Services offers a series of services for online applications. The best known services are the online

storage service Amazon S3 and the remote compute or cloud computing platform EC2. Amazon Web Services are
developed and operated by Amazon.com, the online retailer.

| have a problem with Amazon Web Services










The OmniChannel
Framework




44. BHG money

POWERED BY BHG FINANCIAL

The “Call-to-Action”
trong credi (CTA) part of the : |
financial mul mailer Is now

Ne arly wvnry fncot of Yo financia

e empowered by the |

Welcome William!
Financing for busy SIS like you.

Business loan features

| « Funding in as few as 3 days’ « No impact to your personal credit’
qualitying interest tate and tarm o
‘ . « Flexible terms up to 12 years' « Loans up to $250,000'
Don't let the benelits of your hard rlnter |
1o waste-Hox that FICO score wih p = ‘ « No personal collateral required « Specialists available 7 days a week

Whaether you're fooking 1o oxpand

FUNDING UP TO |

$250,000’ | .‘ 2 | — I'm looking to finance $ Enter the amount
o -

that ittle upgrade you've been deeaming ol )

the pe ot low just for you

CALL: 3

See your estimated !
VISIT: 200 .

¢ " vmom g
WilliamShenka3 BHGLoan.com monthly paymen
teemieoz@aol.com
USE CODE: |
4781033%0 !
! ESTIMATE MY PAYMENT

DON'T DELAY, E Talk to us 866.272.8672
CLAIMM YOUR FUNDS BY) | with just one click! Won't impact your credit.?
08/27/2022 ;

. Qualify for the funds
e you need, before you
need them.

&»
BHG Money Delivers: 3 Sales

Acounts v Calendar v

* Flexible terms up to 12 years'

LA
a Ms. Lois Lewis
* No personal collateral required ,

Proem ol thse o

= Y «1(216) 2427225 Purchasang managet I_lews@rephyrcom
* No impact on your personal credit ‘ i S

* Loans up to $250,000" ) R

* Specialists available 7 days a week

KEY FIELDS 2 GUIDANCE FOR SUCCESS

Incustry FAB manmufacturing Mark this stage complete after:
1. You'we flled out Details and Key Fleids,

No. of Employees 50 2. 11 lead is interested, sot commted status 10 Converted and Create &
NEW SCCOUN 30d CONtact
3. 1f lead is not intecested at this time, st Converted Status 1o
Contact again in 3 month and Create & New HCount 30d contact
3.1, Create a foSow UP Lask 1O Call the CONLACt in 3 month

Aneadl Rovenue $125,000.00

et b cedi apipetiieal 10 4
wpiphcatide b e cal bieon
SO s bt Ve o Calibinniia Fin
o o Ll i et At i
Dhaptabiiy ines unt JA e 4

Adceess 1241 Superior Avenue, Cleveland, OH 44114

COLLABORATE DETAILS

"o
M) Bestein

90 Lead Score

+1{216) 2617225




4. BHGMoney

POWERED BY BHG FINANGIAL

tr()ng Credit . When a PU RL |S - - v z,Lina.ncingforl))usyIikeyou,ﬂ.,,._.
financial muscle ¢

visited, or a PQR

trangth of your credit score from lonre apphications 1O yow

Business loan features

- « Funding in as few as 3 days’ « No impact to your personal credit’
qualitying interest tate and tarm on loans and mortgagos IS Scanne e
Don't let the benefits of your hard-camaed, good credit go ) « Flexible terms up to 12 years « Loans up to $250,000
1o wante-flox that FICO score wih a loan from BHG Money « No personal collateral required « Specialists available 7 days a week

Whaether you're looking 1o oxpand your business of making respondent ) ke
that itle upgrade you've been deeaming of, BHG Money has . ‘ ’ e |
arrives at a , | - - =~ I'm looking to finance $ Enter the amount

the pe ot low just for you

CALL: .
| P lized
| L ersonalize

WillamShenk33. BHGLoan com

- :
Microsite.
478103350

DON'T DELAY. 2 o s & Talk to us 866.272.8672

CLAIM YOUR FUNDS BY)

Email address

teemieoz@aol.com

ESTIMATE MY PAYMENT

with just one click! Won't impact your credit.?

o8s27/2022

& 3

.. Qualify for the funds
e you need, before you
il need them.

BHG Money Delivers:

Opportuntios v Azcounts v Calendyr v

* Flexible terms up to 12 years'

ﬁ Ms. Lois Lewis

Prone Compary ol thse (o

o i ak 4 «1(216) 26427225 Zephyr Co. Purchasang managet I_lewis@rophyrcom
* No impact on your personal credit L ¢ 5 Jps

* Specialists available 7 days a week

* No personal collateral required

KEY FIELDS o GUIDANCE FOR SIXCCESS

Incustry FAB manmufacturing Mark this stage complete after:
1. You'we flled out Details and Key Fleids,

No. of Empioyees <0 2. 11 1ead is inmterested, 5ot Commerted s2atus 10 Comverted and Creale &
NOW SCCOUNT 0 CONtact

3. 1f lead is not intecested at this time, st Converted Status 1o
Contact again in 3 month and Create & New HCount 30d contact

3.1, Create a foSow UP Lask 1O Call the CONLACt in 3 month

Anerasl Rovonue $125,000.00

et b credi e iieal 1 g0
wpiphcatide b e cal bieon
.l!.“.!"hd\.o.i\u o Calhisin b
(" § ")) M (g mt Aetnes
Dbty dnvee it Jusianiee o

Adceess 1241 Supenor Avenue, Cleveland, OH 44114

DETAILS

Lead Score

+1{216) 2617225




44. BHG money

POWERED BY BHG FINANCIAL

44, BHGMoney -
- . ‘ ' ) . o . |
trong credit = ,

Financing for busy SIIIEEEENERY like you.

-
e e ® APPROVAL AS OLICK AS !
financial muscle 24 HRS |
Business loan features
Nearly svary Iaceot of your linancial Ide is impacted by the X _— |
trangth of your credit score, lrom lesse applications 1o youw r i Funding i 1 ; :
J 2 . g in as few as 3 days « No impact to your personal credit’
qualifying interest tate and tarm on loans and mortgages FUNDS INAS FEW AS | }’
n n s 1 1
Don't let the benefits of your hard-camaed, good credit go 3 DAYS1 | ACtIVIt & Leads « Flexible terms up to 12 years « Loans up to $250,000
1o waste-Hox that FICO score with a loan from BHG Money i « No personal collateral required « Specialists available 7 days a week
.
Whether yOu 11 OOk |n‘Vnﬂ--‘A.|luf"nu|;u'.|v|v".'.nlllua" ng - -
that ittle upgrade you've been dieaming ol BHG Mo y hos FUNDING UPTO | a re Se nt
L ( e O ",'uwnu H H
the porfect loan just for y $250 0001 i | I'm |OOkIng to flnance $ Enter the amount
y | T | —_—

en , iImmediately to

See your estimated ! . )
‘:v'-".?'rj Shenk3d BHGLoan . com '”,"’I,:l YPynem | the end-CIIent S %
USE CODE; , : e »
4781033%0 @ﬁg@@ Ca I I Ce n te r. B > .’; ESTIMATE MY PAYMENT
% ; .

DON'T DELAY, ,,‘ Talk to us 866.272.8672
A

oarerrzoes Often, this is b ' A
Salesforce.com.

Email address

teemieoz@aol.com

P Qualify for the funds

= 1 you need, before you

4 need them.

BHG Money Delivers:

Home

Azcounts v Contacts v Calendyr v

N\

* Flexible terms up to 12 years

Ms. Lois Lewis st b AUy covcsodll B
* No personal collateral required
Proce Company oo titie (o
. NO ll'l’lpd('_( on yo‘” ()Pf‘s(_‘l”ai C'L‘dl( «1(216) 2427225 Zephyr Co Purchasang managet I_lewis@roptyrcom
* Loans up to $250,000° N T Y.
' S[’('(’ldll‘;!S available 7 \'J.i‘y\’ a week KEY FIEADS fon GUIDANCE FOR SUCCESS
Inaustry F&B manufacturing Mark this stage complete after:

1. You'we flled out Details and Xey Fleids,
No. of Employees %0 2. 11 lead is interested, set Comerted status 10 Conmverted and create &
Néw SC0Unt 3 contact

3. 1f lead is not intecested at this time, set Converted Status to

AN Revence 000
dages . A R sS4 o Contact again in 3 mMonth and Create & New HCount 30d Contact
“w;:.&.“" v:“'”' .l‘b g | 3.1, Create a foBOw LD 1ask 1o Call the CONLACE in 3 Mmonth
L W unly
:iw.u:u‘:.‘."< e o Calthinniin bu Agcress 1241 Superior Avenue, Cleveland, OH 44114
o b Ll gt Atnis
UM
Dbty e ot gusianies o ACTIVITY COLLABORATE DETAILS

)
) Bestein
L0ad Owner Phone ~
. 90) Lead Score

O Cneistine Mathis Crange Load Oaner  +1 (216) 2617225







e S2+ billion in funded loans

* Printer grew to over S50 million




Three Secrets
to Bridging the
Digital Divide




#1: “The 1% Revolution: Transforming Direct Mail
ROI Through Compounding Gains”™

#2: “Seasoned Sellers, New Frontiers:

Conquering Omnichannel Sales Without the
Learning Curve”

#3: “From Reactive to Proactive: Redefining the
Print Provider's Role in OmniChannel Marketing”




#1: The 1% Revolution:
Transforming Direct Mail ROI
Through Compounding Gains




Direct Mail -

Personalized URL Case Study -
Acquisition Program

A/B SPLIT TEST

A national financial services client sought a way to
increase responses. Through comparative testing
between mail pieces that did and did not utilize

Personalized URLs, the power of Personalized
URL utilization was discovered



Challenge

A national financial services client
tested purls with the objective of
Increasing responses on their
control package. The client mails
2,000,000 pieces per month of
customer acquisition packages to
various data sources. The client
operates in an environment that
requires strict compliance and
security policies.

Financial Services

2,000,000 DM p/mo



Solution
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A Personalized URL was created to comply
with all national company standards. Various
domain names, placement, and positions were
tested over several months to determine
impact. The client control package was
mailed with the Personalized URL against a direct
mail company who-mailed the control package
without the Personalized URL. The program
compared results over a six month basis.

I
ST B !
{ \ /
\ ‘//
L .
' |

Control: No PURL

Test: With PURL

Duration: 6 Months



2T

The control package with Personalized URL won every month.

The client experienced a visit rate of .2% to .4% with an average

Personalized URL visit rate of .3%. The client experienced a

variance in lift that ranged from 20% to 30% with an
average lift in completed transactions of 25%.

~
\ \ | ? )
/"
e
0

NG o

20-30% PURL Lift



The Power of 1%

e Start with your current response rate (e.g., 1%)
 Add a digital touch (e.g., PURL) that increases response by 1%
« Add another touch (e.g., QR code) for another 1% increase

 Continue adding touches (e.g., personalized landing pages, email
follow-ups, retargeting ads, SMS, Ringless Voicemail, Wallets)

Starting at 1%, after 10 touches: 1.01210 = 1.1046 (10.46% increase)
After 15 touches: 1.01*15=1.1610 (16.10% increase)




#2: Seasoned Sellers, New
Frontiers: Conquering
Omnichannel Sales Without
the Learning Curve

TTTTTTTTTTTTTTT
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From Print Provider to
OmniChannel Partner

. Your team's greatest asset: Client relationships

. Ask the right questions, spot opportunities

. No need for extensive digital expertise

. Partner with experts for technical execution

. You're already doing multi-channel (Informed Delivery)

TTTTTTTTTTTTTTT



The Framework

1. Learn to ask about the client's business goals and
challenges. This isn't about selling a product; it's about
solving problems.

2. Learn how to identify opportunities in the client's current
print campaigns. Where could digital elements add value?

3. Learn how to position OmniChannel solutions as a way to
achieve the client's goals. This isn't about technical details;
it's about outcomes.




#3. From Reactive to
Proactive: Redefining the Print
Provider's Role in
OmniChannel Marketing
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“If I had asked people
what they wanted,
they would have said
faster horses.”

Henry Ford

“It’s not the customer’s job to know what
they want.”

Steve Jobs



Framework: The Proactive OmniChannel Consultation

 Shift from price-based to results-based conversations
» Educate clients on the possibilities of OmniChannel marketing
 Demonstrate the added value with case studies and examples

* Present OmniChannel as a natural evolution of their current campaigns




What Are You Selling?

Current Scenario:

Monthly mailers: 100,000
Current response rate: 1%

L eads generated: 1,000
Conversion rate: 10%

Sales: 100

Client's service price: $5,000

Total sales: $500,000

With OmniChannel:

e New response rate:
1.01*0 =1.1046% (710.46%
increase)

e New leads generated: 1,104

e Sales (at same 10%
conversion): 110

Total sales: $550,000

Financial Impact:

e Additional sales: $50,000

e You charge: $5,000 (setup) +
$3,000 (3 cents * 700,000
mailers)

Net gain for client: $42,000
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EMAIL
daver@mindfireinc.com

Irvine CA 92623

birthday
March 22

CELL (TEXT ME ANYTIME) L Aty CHE O T AR [l s

(949) 375-4459 pCT o Sk o e

Add to Existing Contact

Update Contact “Mr.

WEB 1 . 2 .. :.. L o . g David Rosendahl”
mindfireinc.com . § :




BCC SOFTWARE USER CONFERENCE
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