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What does a world-class communication experience actually look like?

Costs 4 |
Minimized costs associated with E'ilﬁal andd ﬂ?ys;.callchannil.s -5
outbound communications = oth used effectively, meeting

customer expectations

Empowerment

Non-technical users are empowered
to manage and deliver accurate and
personalized communications

Communications become a
valuable asset, not a necessary evil

Supported by a trusted partner that
will continually deliver innovative
capabilities such as Al

A packaged solution that does not
need heavy IT support at all times




Are you delivering a first-class communication experience?

How quickly and easily can you Can you deliver in real-time, and Can your end users personalize
change and improve your across all of the communications further, safely
communications? customers' preferred digital and with accuracy?
channels?

How do you communicate with Are you able to deliver genuine Can your customers interact
your customers, beyond your personalization and complex with you digitally, through
financial correspondence? information? forms?




Are you delivering a first-class communication experience?

How would you scale to meet
the demands of your growing
business?

A A

A

Can you do any of this without What'’s the cost of doing all of
IT effort, or the help of a third- this?
party?




Customer Case Study

E i ir Large global
Xpanding direct 8¢5 E@ Benefits

marketing and service provider quadient
. : , . * PDF digitalization significantly
tra nsaCtlonaI Customer e Iead'ung glo.bal providerof increases intake of pre-composed
: J marketing, packaging, print, and supply PDF files

communications chain solutions that elevate

. . engagement across the complete * Reduces the set-up time by 50%
Wlth lgnlte & customer journey. They serve 22,000 compared to other print stream

H clients, including 93% of the Fortune manipulation tools
'nsplre 100, and 32,000 employees across 28 i . ,
o Streamlined operations with one

centralized management that

processes all new PDF input jobs
Problems
* Increase market competitiveness

Needed better data management of pre-composed PDF Input with faster time to market and
files which are slow to process adding value for customers with

: : : digital output capabilities
Needed easier conversion of PDF to WFD to increase output

* Creates more CCM efficiency by
connecting streams between print
Reduce need for post composition tools and mail and digital

Needed to digitalize transactional communications




Inspire Portfolio
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Q Inspire Flex ) QQuadient Cloud> ‘\ Inspire Evolve )

Empower Elevate Accelerate
Communications Experiences Connections

quadient

Designer and Core | Scaler | Interactive | Content Author | Front Office |

Generate OnDemand | Generate Batch

iForms | Customer Journey Map | Messenger

Automation | Quadient Archive & Retrieval |

Digital Services | Omnichannel Orchestration
Output & Content Compare | Dig |

- 7
4 N BB Microsoft é : : I 4 - )
o Any Prem deployment B Azure o Intelligent forms (iForms) o Enterprise SaaS CCM
o Flexible (self-managed . o Journey Map and Data Saa$ o The future of communications
or hosted-managed) aws W o SaaS Extensions to Flex experiences
o For your toughest jobs Assured digital deliver o Fast time to value
% y g J ) ~ —;.odocker O g y \ )
Google Cloud
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Inspire AnyPrem Portfolio

100% OnPrem

4 1.

On-prem
Self-Managed

Flex

Self-managed

2.

On-Prem and/or Private cloud
container deployment

(1aas)

Quadient / Partner
Managed

3.

Quadient / Partner Managed
Services

(Paas)

Client Preference:

On premise only

Client Preference:
On premises and/or private
cloud

BB Microsoft aws
B Azure . > .

3 iz,
Google Cloud ~ docker

Client Preference:
Outsource CXM operations,
not ready to move to SaaS /

cloud-based services

Quadient Managed

4.
Quadient Cloud

Customer Journey Map,
Messenger, Omnichannel
Orchestration, Digital Services
(Saa$)

CXM Cloud

100% Saa$

5.

Inspire Evolve

Content Author and Front Office

Generate OnDemand and Batch
(Saas)

quadient

© Quadient

Client Preference:
Expansion with Quadient
cloud offerings

Client Preference:

Saa$S / Cloud Only
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Experience the Benefits: Quadient Inspire + BCC Ignite

quadient

The modern mailroom meets modern customer communications: Extend the benefits of Inspire’s modern CCM with
modern postal workflows powered by Ignite’s automated data processing for faster, more accurate, more efficient final
mile delivery. Together, Ignite and Inspire streamline workflows, reduce IT demands, grow revenue, and create a

winning customer experience.

e Automate manual data

. .  Speed time to market with efficient,
entry for print and mail

centralized customer communications

* Minimize IT reliance and from design to delivery

bottlenecks

 Reduce IT reliance by empowering

* Reduce print and mail low-code users to personalize and
costs d deliver on-demand and batch

e Increase revenue ﬁlg%?TE ._l Qua lent® documents across all channels
potential — Insplre * |Improve customer satisfaction with

* Improve data and faster, more accurate communications

document quality, reduce
errors, and de-risk
projects
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HOW TO
CONTACT US

Avi Greenfield Kevin McPherson
VP, Product Management Senior Client Executive
a.greenfield@quadient.com k.mcpherson@quadient.com

312-927-2847 585-217-6395
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