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[bookmark: internal-rollout-email-sales-marketing]INTERNAL ROLLOUT EMAIL (Sales & Marketing)
Subject: 🚀 Information Exchange 2026 is live — here’s how we sell it To: Sales & Marketing From: [NAME / MARKETING]
Team,
Information Exchange 2026 is officially announced and registration is open. This is our flagship event of the year, and it’s bigger than ever — a two-part program with both a virtual series and an exclusive live conference. Here’s everything you need to start driving registrations and requests this week.
The 30-second pitch The biggest challenge in our customers’ world isn’t mail volume — it’s integration. Information Exchange is the forum that connects the tools, the data, and the people. Two ways in: an affordable, accessible virtual series (Aug 4–7) and an exclusive, high-touch live event in Nashville (Aug 11–13).
The numbers to know - Virtual: Aug 4–7 · 16 sessions · $35/session or $200 All-Access - Live: Aug 11–13 · Hutton Hotel, Nashville · 50–60 attendees · by request - Keynotes: USPS leaders Earl Johnson & Tyler Jett - Partners: BlueCrest, Quadient, Solimar Systems, Direct Logistics, XMPie (potentially Sylvamo)
Who to target - Virtual: any customer or prospect who touches the mailstream — wide applicability, low price, easy yes. Great for whole teams. - Live: strategic accounts, decision-makers, and high-value relationships. Frame the scarcity (50–60 seats) and the by-request model honestly — it’s exclusive, not gated for friction’s sake.
What we need from you this week 1. Personally reach out to your top accounts with the live conference request link — don’t let them find out from a mass email. 2. Forward the customer announcement email (templates attached/linked) to your books of business. 3. Share the launch LinkedIn post and tag relevant contacts. 4. Log interest and questions in [CRM] under the “IE26” campaign so we can follow up fast.
Assets ready to use: boilerplate (3 lengths), key-facts one-sheet, FAQ, social copy for every session, partner talking points, and sponsorship materials — all in [SHARED DRIVE LINK].
Questions, edits, or co-marketing ideas → [MARKETING CONTACT]. Let’s fill the room.
NEXT IS NOW, [NAME]
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